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Web Statistical Analysis with Urchin 6

* Introduction to the application
1) Referrals
2) Keywords
3) Visitors and Sessions
4) Top Content
5) IT Reports




eMetrics Marketing Optimization Summit:

* reports 75-85% of respondents plan to increase
marketing budget for:

-Email
-Online Advertising
-Keyword Search Campaigns

Online marketing provides you with
measurable results




— Wikipedia defines Web analytics  as the
measurement, collection, analysis and
reporting of internet data for purposes of
understanding and optimizing web site usage.

Two types:
— On site data available for analysis

— Off site information that can be
gathered or tracked for analysis




— Both owned by Google

— Urchin 6 references log files secured on your
server

— Urchin 6 provides indepth reporting for
unique visitor sessions

— Urchin 6 is included with eSolutionsGroup
hosting services







Snapshot of key metrics are available
at-a-glance when you need to provide a rapid
response or status update.




%




Are you leveraging all your linking opportunities
to maximize referrals?
(Partner sites, blogs, industry directories)
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Make sure you content is current and accurately
reflects the keywords people use to search for
your organization, products or services.

























Look for new market opportunites

Make adjustments to saturate your current
target geographic markets.
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Understand market influences such as season,
and your audience behaviour patterns when
iImplementing change.







Manange your landing page content to suit
desired audience behaviour frequently.

Monitor performance over time.







Increase customer loyalty




Get indexed... get noticed.




Make adjustments for technology.







Geting indexed for the right content = getting
found by more people looking for your products
and services.




Web Analytics provide you with the
metrics needed to measure visitor
behaviours, make informed decisions
about where to invest the valuable
marketing budgets and respond quickly
and effectively to market change and
audience need.







Thank you for your participation!
* Online survey to follow
 Sign up for an Interactive Urchin 6 Workshop

Follow up blog; Marketing Maxims at
Wwww.esolutionsgroup.ca

to continue the conversation...







